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About this Ebook
Thanks for purchasing 101 Profitable Headlines to Build your Audience
& Grow your Profits. This ebook shares 101 profitable headlines you can
use to boost your open rates, your click-through rates, your conversions, by
78% or more. Use these headlines however you want.
A few ways you can use these headlines:
1.
2.
3.
4.
5.
6.
7.

Email Subject Header
Article Title
Blog Post Title
Landing Page Header
Squeeze Page Header
Opt-In Form Header
Advertisement Header

Save Time with This Ebook
Use these headers and fill-in-the-blank with your own content.
Make Money with These Headlines
Use them in your services for Email Marketing, Copywriting, Sales
Marketing, etc. The sky is the limit.

KrisKemp.com

KrisKempCreative.com

4

About Me

My name is Kris Kemp. I’m a writer, musician,
photographer, traveler, and creative entrepreneur.
My writings include a novel, 20 ebooks, 5 screenplays, 2
musicals, hundreds of blog posts, and hundreds of email
sequences. Although I have a variety of interests, they
share the common theme of freedom—time freedom,
financial freedom, health freedom, travel/location freedom.
Check out my novel at: www.TheRailsNYC.com
What people have said about me
“You were the internet before there was internet.”
Meghan (Realtor, Palm Beach, FL)
“Kris is a genius”
Tony (Ad Exec, Chicago)
“The most creative person I’ve ever met.”
Ben (Restaurant Mgmt, Actor, New York City)
“You’re the exception to every rule.”
Ryan (Commercial Fisherman, West Palm Beach, FL)
“A comedian and playwright, an inspirational leader”
J.T. (Actor, Writer, New York City)
Contact
Kris Kemp
bicycledays@yahoo.com
www.KrisKemp.com
www.KrisKempCreative.com
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Marketing Services
Anxious about writing your marketing campaign? Unsure of how to start?
Struggling with writing sales copy?
Sometimes, it takes a fresh perspective. Sometimes, it takes another person
to help you. This is why therapists and counsellors get paid so much.
Because they offer a fresh perspective.
I can help you. I can be your fresh perspective.
I’ve written a small mountain of sales copy—hundreds of email sequences
and umpteen landing pages. I can help you write your sales copy. I can
write it for you. Feel free to contact me, anytime, for a quick chat.
Email me at: bicycledays@yahoo.com In the subject line, write: “I need
help with my email sequence”. In the body of the email, include your name,
contact details, your website, and the product or service you are selling. Let
me know how I can help you.
I have a mountain of ideas for selling products or services. I can help you
sell your products or services using proven copywriting techniques that
convert indifferent readers into excited prospects eager to buy your product
or service.
Keep this in mind as you read this ebook.
I look forward to helping you build your audience and grow your profits.
Kris Kemp
www.KrisKempCreative.com
bicycledays@yahoo.com
347-557-5487
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101 Profitable Headlines
To Build your Audience & Grow your Profits
Guaranteed to Boost your Open Rates by 78%

1. who else
Who else wants checks to their mailbox every month?
Who else wants (benefit/result) to their (mailbox/inbox) every (time/day/
week/month)?
Who else wants a flat stomach in 30 days?
Who else wants (benefit/result) in (time)?
2. the secrets
5 Secrets your Travel Agent Doesn’t Want You to know about
(number) secrets your (speciality business person) doesn’t want you to
know about 5 Secrets your Travel Agent Isn’t Telling you about Europe
(number) secrets (speciality business person) isn’t telling you about (place)
3 Secrets your Doctor Isn’t Telling You about Weight Loss
3 Things your Realtor Isn’t Telling you about Buying Land

3. reveals everything
Tony Robbins reveals everything about the power of persuasion.
(celebrity/specialist) reveals (everything/the truth/the dirty little secrets)
about (topic/product/industry).
Tony Robbins reveals the dirty little secrets about the power of persuasion.
Celebrated author reveals the dirty truth about the publishing industry.
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4. If a college dropout
If a college dropout can do it, so can you.
If a (category of person) can do it, so can you.
If a (college dropout/homeless/15-year old/debt-ridden dishwasher) can do
it, so can you
If a college dropout can flip houses, so can you
5. the cry
This Diet Plan will make you cry
This (product/service) will make you (emotional reaction)
This Email Marketing Strategy will Shock you to the core
This Real Estate Investing Strategy will Shock You
6. I was surprised
I was surprised when I got/saw my first online payment
I was (emotional reaction) when I (verb) (result)
I was shocked when I got/saw my first online payment

7. blank don’t blank
________ , don’t ___________
(action verb) don’t (action verb) Attract don’t chase
Sleep don’t stress
Relax don’t worry
KrisKemp.com
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8. blank eliminates blank
_______ eliminates _________ (noun) eliminates (noun)
Action eliminates fear
© Carrie Snyder
Love eliminates fear
9. use blank and blank to blank
Use _______ and _______ to engage your audience Use (this) and (this)
to (action)(audience/group)
Use humor and curiosity to grow your email list
Use humor and curiosity to engage your email list

10. blank is the only blank that matters
___________ is the only cologne that matters
(this product/service) is the only (category) that matters
Confidence is the only cologne that matters
© Kris Kemp
Money/Wealth is the only Aphrodisiac that matters/works

11. When it comes to ________, __________ counts
When it comes to safety ________ makes all the difference When it comes
to safety, quality makes all the difference. When it comes to family, time
counts.
When it comes to emergencies, seconds count
KrisKemp.com
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12. the rethink
It’s time to rethink social media marketing
It’s time to rethink (this industry, Facebook marketing, Google +)
It’s time to rethink trendy advertising strategies

13. the I was
I was wrong about Google +
I was wrong about (this industry, website, marketing technique) I was
wrong about Google + and that’s Good for you
I was wrong about (this industry) and that’s (emotion) for you

14. if you want
If you want to lose weight, you need to quit eating this
If you want (result, desired outcome) you need to quit (action)
15. how to make yourself
How to make yourself (characteristic, trait, result, desired outcome) How to
make yourself happy
How to make yourself rich
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16. how to make yourself _______ in ________ days
How to make yourself (characteristic ,trait, result, desired outcome) in
(number)(time period)
How to make yourself skinny in 30 days How to make yourself rich in 30
days
17. how to make yourself _______ in _______ days: a simple
guide
How to make yourself skinny in 30 days: a simple guide
How to make yourself rich in 30 days: a simple guide
18. the introduce
Introducing Charles Paul, a Clothing Designer for the Distinctive Man
Introducing (new product, technology, service, brand), a (business,
category) for (target audience)
19. the when will
When will (celebrity, brand, website) and (celebrity, brand, website) (verb)
(result)
When will Bill Gates sell Microsoft?
20. is it true
Is it true that (celebrity, website, brand) (action verb) (result)?
Is it true that Bill Gates is actually a robot?
Is it true that Steve Jobs is still alive?
KrisKemp.com
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21. we’re from the future
We’re from the future, and we’ll show you how to get there
We’re from (place) and we’ll show you how to get (place)
23. is this the future
Is this the future of advertising?
Is this the future of (industry, brand, technology) Is this the future of
makeup?
Is this the future of social media?
Is this the future of marketing?
Is this the future of travel?
Is this the future of weight loss?
24. is this the face
Is this the face of modeling for 2018?
Is this the face of (industry, brand) for (year)
25. meet the face
Meet the face of modeling for 2021
meet the face of (industry) for (year)
Meet the face of advertising for 2021
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26. don’t wanna do this anymore
I don’t wanna do marketing anymore: confessions of a burned out
advertising exec
I don’t wanna do (action, industry)(anymore, ever again)
I don’t wanna do modeling anymore: confessions of a burned out model
27. I’m tired of
I’m tired of building websites I’m tired of (action, industry)
28. don’t be this guy
Don’t be this guy: 10 things not to do if you want to keep a girlfriend
Don’t be this (category of person) : (number) things (not to do, to do) (if
you want) (desired outcome)
29. how I learned to hate
How I Learned to Hate Eating Meat: my true story
How I Learned (outcome, result): my true story
30. confessions of a
Confessions of a professional model: 5 things you might want to know
Confessions of a (professional, amateur, part-time, full-time)(industry,
profession) : (number) things you might want to know
Confessions of a NYC extra: 10 Things you might want to know
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31. my hands are
My hands are cold: What does this mean?
My (body part) are (symptom, cold, hot, tingling) : what does this mean?
My fingers tingle: What does this mean?
32. how I got my
How I got my girlfriend back
How I got my (desired result, outcome) How I got my girlfriend back: a true
story
33. from ______ to ________
from fat to thin in 90 days: what I did
from (former condition, previous physical/mental state) to (current
condition, current physical/mental state, desired outcome) in (number)
(time, minutes, hours, days, weeks, months) : what I did
from introvert to extrovert in 30 days: what I did
34. you don’t have to be
you don’t have to be (condition)
you don’t have to be poor
you don’t have to be lonely
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35. it’s time to tell you the truth
It’s time to tell you the truth about (industry)
It’s time to tell you the truth about email marketing I
t’s time to tell you the truth about the beauty industry
It’s time to tell you the truth about getting white teeth
It’s time to tell you the truth about toothpaste
36. spills the beans
well-known weight loss coach spills the beans (celebrity)(spills the beans,
reveals the truth, tells all)
Tony Robins spills the beans on how we got into Life Coaching

37. the most embarrassing thing I said
the most embarrassing thing I said when on a date
the most (emotional) thing I said when on a/an (activity)
the most embarrassing interview I ever did
38. funniest moments
(industry)(emotional) moments
Golf’s funniest moments: A 2021 Roundup
Newscasters Funniest Moments: A 2021 Roundup
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39. caught on tape
Caught on Tape: Donald Trump’s private meltdown
Caught on (tape, live TV, video, audio): (celebrity, industry titan) (action)
Caught on Live TV: NewsCasters Meltdown
Caught on Video: the moment one child slips into the Gorilla exhibit at the
zoo
40. the best of
The Best Quotes on Advertising for 2021
The best (quotes, lines, advice) on (industry) for (year)
41. don’t be
don’t be nice. be interesting. why no one cares about nice anymore
Don’t be (first type, character, trait). Be (type, character, trait). Why no one
cares about (first type, character, trait) anymore ¦
don’t be the nice guy. be the bad boy. why nice guys get overlooked and bad
guys get looked over
42. what I learned
What I learned from working at the Post Office for One Week
what I learned from (action) at the (industry) for (number)(hours, days,
months)
what I learned from working as a fashion photographer’s assistant for a
year what I learned from working as a copywriter for a year
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43. the untold story
The Untold Story of Donald Trump
The Untold Story of (celebrity/industry leader)

44. why being blank is blank
Why being (description) is so (adjective)
Why being the perfect dresser is so 2017
Why being late is so 2018

45. the reinvention of
the reinvention of (industry) : what happened in (year)
the reinvention of Facebook: what happened in 2018

46. how being blank taught me blank
How being (action) taught me (result)
How being quiet taught me humility
How being an extrovert taught me to true happiness
How being an early riser taught me discipline
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47. reinvent your
Reinvent your style for $25 a month
Reinvent your (category) for (number)(time period)
Reinvent your body for $25 a month
Reinvent your diet for $10 a week
48. you won’t believe
You won’t believe what happened to Jim Carey on the live TV
You won’t believe what happened to (celebrity) on (appearance)
You won’t believe what happened to Tom Cruise on the Today Show
49. they laughed at him
They laughed at him. They’re not laughing anymore.
They laughed at Tom Cruise. They’re not laughing anymore.
They laughed when he said he’d lose weight. They’re not laughing anymore.
50. what happened
What happened to Tom Cruise - surveillance videos are hard to believe
what happened to (celebrity) - (videos, pictures) are hard to believe
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51. the unthinkable happened
The Unthinkable happened to (person in industry)
The Unthinkable happened to Tom Cruise - what he did about it
52. the unbelievable transformation of
The unbelievable transformation of Nicholas Cage: From skinny kid to
superstar celebrity
The unbelievable transformation of (well known person) from (former
status) to (current status)
53. from blank to blank
From poor to rich: How I did it
From (former status) to (current status): How I did it
54. worst nightmares
Lottery Winners worst nightmares: 10 stories that will shock you
(industry category) worst nightmares: (number)(stories, videos) that will
(shock you, hard to watch)
55. secret fantasies
Secret Fantasies of Well-Known Actors: #10 will shock you
Secret Fantasies of (description)(industry):(number) will shock you Secret
Fantasies of Highly-Paid Writers
Secret Fantasies of Millionaire Lawyers
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56. confessions of
Confessions of a (industry expert) : (number) you need to know
Confessions of an Airlines Pilot: 5 things you should know
Confessions of a Trial Lawyer: 5 things you should know
57. It’s time
It’s time to talk about your Email Marketing
It’s time to (verb) about your (industry)
It's time to talk about your Diet: 5 Things that Might Be hurting you

58. I have to tell you the truth
I have to tell you the truth

59. I have to tell you the truth about
I have to (verb) you the truth about (industry)
I have to tell you the truth about copywriting
I have to tell you the truth about healthy hair
I have to reveal the truth about the acting industry
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60. It’s time to reveal
It’s time to reveal the truth about (industry)
It’s time to reveal the truth about Email Marketing
61. building the perfect
Building the perfect (industry, company, product, service)
Building the perfect Autoresponder Campaign
Building the perfect Autoresponder Campaign: 5 Things you need to know
Building a Landing Page that converts: 5 things you need to know
Building an Algorithm that Determines KPI’s (Key Performance Indicators)
62. identifying the
Identifying the (descriptive term)(target market) for your (industry)
Identifying the perfect customer for your copywriting business
Identifying the perfect customer for high end menswear fashion
63. 3 things my
3 things my (person in position of authority) never told me about
(condition)
3 things my Teacher didn’t tell me about history
3 things my barber never told me about shampoo
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64. how to (verb)
How to Keep in Shape like your Grandparents
how to (action, verb, desired result) like your (category of people)
How to Swing Dance like your Grandparents Did: 5 Easy Tricks
65. 5 things
5 things you never knew about (celebrity, authority figure)
5 things you never knew about Sylvester Stallone
66. How __________ changed my life
How (action verb, doing this) (once, twice, every) a (day, week, month)
changed my life
How Waking up at 5am every day for a year changed my life
How Eating Vegan for 30 days changed my life
67. Behind the scenes
Behind the scenes at (industry) : Prepare to be (emotional reaction)
Behind the scenes at a McDonald’s meat processing plant: Prepare to be
shocked
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68. 5 reasons to
5 reasons to (take action, verb, do something) that (authority figure) never
told you about
5 reasons to exercise that your trainer never told you about
5 reasons to laugh every day that your doctor never told you about
69. 10 Signs you’re
10 Signs you’re (condition) than you (verb)
10 Signs you’re Wealthier than you think you are / realize
10 Signs your Happier than you realize
70. Strategies of the
Strategies of the Super Rich: Things you can do right now to bring money
into your life
Strategies of the (desired outcome): Things you can do now to bring
(desired outcome) into your life
Strategies of Happy Couples: Things you can do right now to Bring Love
into your life
71. Mistakes that
Mistakes that became Huge Successes (negative) that became (positive)
These mistakes became huge successes: true stories of movie accidents that
resulted in box office success
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72. Weirdest Habits of the Rich & Famous
(descriptive term) habits of the (category of people)
Weirdest habits of Famous Actors: #3 will make you laugh
73. the _______ next door
The (category, industry) next door
The millionaire next door
74. Confessions of a ________ turned _________
Confessions of a (category) turned (category)
Confessions of a mailroom clerk turned CEO
75. the best advice
the best advice I ever got from (category, industry)
The best advice I ever got from Elon Musk
76. ______ your ______ with these ______ tips
Increase your productivity with these 5 tips
Double your income with these 5 tips
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77. Building the Perfect _______
(verb) the perfect (industry, category) : (number) you need to do right now
Building the Perfect Website: 5 things you need to do right now
Building the Perfect website: 5 tools you need right now
Building the perfect Instagram Page: 5 tools you need right now
78. Building a _____ that ______
(verb) a (category) that (desired outcome, result) : 10 things/tools You need
to do right now
Build a Landing Page that Converts: 10 things you need to do right now
Building an email marketing campaign that converts: 10 things you need to
do right now
Building a business that makes $10k a month: 10 things you need to do
right now
79. Building a ______ that _____ : How I did it
(verb) a (category) that (desired outcome, result) : How I did it
Build a business that earns $10k a month: How I did it
80. Want ______ ? Do this!
Want (desired outcome, result)? Do this!
Want love in your life? Do this!
Want to earn an extra $5k a month? Do this!
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81. Is _____________ overrated? 10 __________ share their
stories
Is (desired outcome, result) overrated? 10 (category with desired outcome)
share their stories
Is being a millionaire overrated? 10 millionaires share their stories
Is being famous overrated? 10 celebrities share their stories
Is being a celebrated, published author overrated? 10 authors share their
stories
82. A day in the life of
A day in the life of (target market celebrity, well-known person, authority
figure)
A day in the life of Tony Robbins
A day in the life of Elon Musk
83. Sick of _______ Do these
Sick of being tired? Do these 3 things to get unlimited energy
(negative verb) of being (negative result)? Do (number)(activity) to get
(desired outcome, positive result)
84. 7 lessons
7 lessons I learned from working at McDonald’s
7 lessons (verb) from (verb)(industry, job category, name of store/
company)
7 lessons I learned from working as a Copywriter
KrisKemp.com
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85. Shortcuts to a
shortcuts to a 6-figure salary: 5 entrepreneurs share their strategies
shortcuts to a (desired outcome, result) : (number) (industry professionals,
successful people) share their strategies
shortcuts to a slim figure: 5 stay-at-home mom’s share their strategies
shortcuts to a successful Instagram page: 5 influencers share their secrets
shortcuts to healthy and shiny hair: 5 hair models share their strategies
shortcuts to a 5-figure online monthly income: 5 entrepreneurs share their
best strategies

86. Why I’ll never
Why I’ll never eat at McDonald’s again: A former employee spills the beans
Why I’ll never (action)(industry, profession) again: A former employee
(spills the beans, reveals the truth, tells all)
Why I’ll never see a chiropractor again: A former athlete spills the beans

87. Confessions of a
Confessions of a (industry, profession) : everything you need to know about
(industry, profession)
Confessions of a NYC extra: 10 Things you need to know about working as
an extra in NYC
Confession of a NYC model: 10 Things the industry doesn’t want you to
know
Confessions of a Celebrity Hairstylist: Hilarious stories that are hard to
believe
KrisKemp.com
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88. From a
From (negative circumstance) to (positive circumstance) : How I learned to
(verb)(positive outcome, desired result)
From homeless to CEO at Wells Fargo: How I Learned to Rise Above my
circumstances
89. Is really good
Is (product, condition, activity) really good for you?
Is working out really good for you? 5 bodybuilders share their stories
Is being an introvert good for you? 5 introverts share their stories
90. Double your
Double your profits with this one secret trick
(Action verb) your (result, desired outcome) with this (number)(trick, hack,
shortcut)
Double your productivity with this one secret hack
Double your dating with this one secret hack
Double your income with this one secret hack
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91. How I learned
How I Learned to Stop Eating Sugar: 3 Techniques I Used to Kick the Sugar
Habit
How I Learned to stop (negative action): (number)(techniques, ways, steps,
method, tricks) I used to kick (negative action)
How I Learned to Stop Being Codependent: 3 Valuable Techniques I
Employed to Gain Perspective

92. Everything you know about
Everything you know about coffee is wrong: 3 Facts that will Amaze You
Everything you know about (subject, industry, topic) is wrong: (number)
facts that will (amaze, shock, horrify, astound) you

93. Is this the End of
Is this the End/Death of Facebook? 3 Social Media Marketing Titans Think
So
Is this the End of (industry, topic, brand, category) : (number)(experts,
industry titans, authority figures) think so
Is this the End of Traditional TV Advertising? 3 Million-Dollar Advertising
Agencies Think so
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94. 10 Best for
(number) (description) (desired outcome) for (category of people) : (year)
guide
5 Worst Jobs for Introverts: 2021 Guide
10 Best Jobs for SneakerHeads: 2021 Guide
5 Best Jobs for Camping Enthusiasts: 2021 Guide
95. The opportunity
The Billion Dollar CryptoCurrency Opportunity No One’s Talking About
The (number, dollar amount) (brand, category, industry) opportunity (no
one, everyone, most people) are (talking about, missing, ignoring,
forgetting)
96. The Secret
The Secret Life of (celebrity, authority figure, well-known person, industry
titan)
The Secret Life of Bill Gates : Former Housekeeper Tells All
The secret life of (celebrity, authority figure, industry titan) : former
(employee) tells all
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97. After watching
After watching this video, you’ll never want to eat meat again
After (watching, seeing) this video, you’ll never want to (action) again
After seeing this video, you’ll never eat sugar again

98. you'll never
You’ll never (action) at (industry) again/the same after (action) this video
You’ll never Order Takeout Food again after watching this behind the
scenes video
You’ll never Eat Chicken Again after watching this video
You’ll never look at Email Marketing the Same Again after watching this
Video

99. This One Little Trick
This One Little Trick will (verb) you (desire)(time)
This One Little Trick will Bring You Money Fast
This One Little Trick will Bring You Love Fast
This One Little Trick will Get You Skinny Fast
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100. Hates This
(Industry) Hates This: The (price) (category) Secret/Treatment/Solution/
Routine/Regimen/Method that Actually Works to (Desired Result/Positive
Outcome)
The Beauty Industry Hates This: The $5 dollar Skin Care Treatment that
Actually Works to Cure Acne
The Pharmaceutical Industry Hates This: The $25-dollar-a-week Grocery
Shopping Habit that Actually Cures Cancer
101. Secrets
(category) Secrets of the (category of people) : (number) things they do that
(category of people) don’t know about
Beauty Secrets of the Japanese: 3 Things They Do that Most Westerners
Don’t Know About
Longevity Secrets of the Japanese: 10 Things They Do that Most Don’t
Know About
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Bonus Headlines

1. How Does
How KrisKempCreative Generates 10,000 Leads a Month
How Flip Florida Land Brings Checks to Your Mailbox Every Month
How Hooked! Strategies Can Grow Your Business an Additional $5,000 A
Month

2. Lessons
____ Lessons I Learned from/by ___________
21 Lessons I Learned from Exercising Every Morning

3. How They Did It
How (influencers, published authors, full-time photographers, social media
gurus) did it
How (group of people) grew their (website, email list) to (number) (month)
How 35 Influencers Grew Their Sites from 0-10k visitors a month

4. The Best
The Best of (topic)
The Best Time to Go to Bed Every Night
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5. You vs. the world
How your (habit, patterns, lifestyles) compares to (someone else’s habits,
patterns, lifestyles)
How Your Sleep Habits Compare to Everyone Else’s
How your Eating Habits Compare to The Rest of the World

6. The Here’s Why We
Here’s why we just spent 1.5 million on Instgram Ads
Here’s why we just spent 1.5 million on Email Marketing
Here’s why we just spent (high money amount) on (action, new website,
email marketing, etc)

7. The Big Mistake
The big mistake I made when I started my digital marketing agency
The big (negative event) I made when I started my (job category/industry)

8. The authority email subject line
Tony Robbins 1,000,000 website visitors per month strategy
(celebrity) (number) (website visitors, email) per (week/month) strategy
What Elon Musk eats for Breakfast & Why You Should Care
Donald Trumps Favorite Shoes - What Does this mean?
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9. The results
How we grew a site from 0 to 10k visitors a month
How we grew a (website, email list, customer list, business) from (this
number) to (this number) a month
10. urgency email / urgency headline
Open this right now
(Action) now
Do this now
Stop now
11. case study
(Company/Website) campaign makes (number)(money) in (number) hour
A 5-minute strategy led to a 30% greater opt-in rate
A 10-minute strategy led to a 35% Profit/Sales Increase
My Sales Doubled When I did this
12. the how to
How to get 2,239 email subscribers from scratch
How to get (number) (target market) from scratch
How to get 10,000 visitors to your website every month
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13. the school of
The Tony Robbins School of Marketing
(insert celebrity) School of (topic)
14. The do this
Do THIS if you want to increase sales by 25% or more
Do THIS (benefit)
Do THIS if you want to lose weight in 30 days
Do THIS if you want to travel anywhere for $5-$10 a day
Do THIS if you want to buy properties for pennies on the dollar
Do THIS if you want to buy land, even if your credit score sucks
15. the branded newsletter
The Marketing Secrets Newsletter #23
(name of newsletter) (issue #)
16. the roundup
10 experts share their secrets
(number) experts (topic)
10 Email Marketing Millionaires Share Their Email Marketing Secrets
17. the avoid
Avoid these 10 email marketing mistakes
Avoid these (number) (topic) (pitfalls/mistakes)
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18. the three-point subject line
UFC, sore thumbs, and power words
(topic 1), (topic 2), and (main topic)
Typing, tired fingers, and diet
Typing, tired fingers, and diet: What You need to know
19. the art of email subject line
the art of (topic)
the art of email marketing
the art of real estate investing using no money of your own
the art of knowing when to quit
20. the % rule
the 80% rule of testing a business
the (percentage) rule of (topic)
the 80% rule of determining your value per hour
the 80% rule of copywriting
the 80% rule of weight loss
the 80% rule of traveling abroad
the 80% rule of contentment/being happy/happiness
the 80% rule of time management success
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21. the most interesting
the most interesting (subject line)
the most interesting email marketing strategy you’ve never heard before
the most interesting diet strategies that will get you losing weight fast
the most interesting diet strategies that don’t require exercise
22. can’t believe
can’t believe (email subject line)
can’t believe how good this Weight Loss System is … lost 10 pounds in 3
weeks
23. the normally
normally we (do something). you get it (new way)
Normally, we charge $100 for this advice. You get it free.
Normally, I charge $97 for this ebook. You get it free.
24. the last call
Last call: The 3 Secrets Academy closes in 3 hours
Last call: (name of product) closes in (#) hours
25. the problem solver
Fix your Email Open Rates Now
Fix your (problem) now
Lose that Pot Belly Now
Lose that Pot Belly Now - Get the Fat Burning Diet Plan
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26. the try out email
Try out (product) for yourself
Try out How to Travel Europe Cheap for yourself
Try out The Shift Diet for yourself
27. the flash sale email
Flash Sale: Flip Florida Land Ebook 50% Off
(flash sale) (name of product) (discount)
28. the limited time
48 hours left: 90 Days of The Shift Diet Personal Consultation - 50% off
(time left): (what’s on offer) for (discount)
29. the quick announcement
Quick announcement: The 3 Secrets Academy is here
Quick announcement: (topic) is here
30. the call out
Small Business Owners: Here’s how to Build an Audience + Grow Profits
(audience): (topic)
31. the social proof subject line
Proof that 30 Days to a Flat Stomach works: Before and After Pictures
Proof that 30 Days to Clear Skin works: Before and After Video
proof that (product) works: Before and After (pictures/video)
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32. the don’t buy this email
Don’t buy “The Shift Diet” until you read this
dont’ buy (product name) until you read this
33. the versus email
Fake businesses vs real business
(subject) vs (subject)
Fake People vs Authentic People: How to Spot the Difference
Rich People vs Poor People: How to Spot the Difference
34. the death of
the death of blogging: Does Blogging Matter in 2021
The Death of (industry): Does (industry) Matter in (year)
the death of (topic)
the death of social media
the death of PPC (Pay Per Click)
35. the question
How can you grow your email list? We talked to 3 List-Building Experts
How can you grow your (category)? We talked to 3 (category) experts
How can you grow your business? We talked to 3 successful businesses

KrisKemp.com

KrisKempCreative.com

41

36 . the you
You, a best selling author?
You, a (desired result)
You, getting second glances as you walk the street?
You, the same weight as you were when you graduated high school?
You, a Weight Loss Coach?
You, an Online Entrepreneur?
You, a Published Author?
You, an Ebook Author?
37. the imagine
Imagine having a full year of content planned in advance
Imagine (desired result)
Imagine being the same weight as you were when you graduated high
school
Imagine Waking Up to The Love of your Life
Imagine earning a living online, working from wherever you want
Imagine having an online business, being location independent
Imagine traveling anywhere for $5 a day
Imagine discovering the 3 secrets of happiness
Imagine understanding the 7 principles of attraction marketing that you
can use in life and business for success
Imagine Waking Up Whenever You Want
Imagine being able to live anywhere in the world
Imagine being the perfect weight
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38. the seasonal discount
Save 25% on shoes this spring!
Save (discount) (items) this (season)!
39. the you’re not doing
The most surprising marketing features you aren’t using
The most surprising (product) features you aren’t using
The most surprising Diet strategies you aren’t using
The Easiest Diet Strategies you aren’t using
40. can’t be wrong
5,000 people can’t be wrong
(number) (industry) can’t be wrong: what (industry) say about (category)
10,000 dentists can’t be wrong
10,000 dentists can’t be wrong: what they say about teeth whitening
3,000 psychologists can't be wrong: what they say about mental health
41. the use this
Use this workout plan
Use this (thing) to (verb) (desired outcome) (time)
Use this Diet Strategy to Get Skinny Fast
Use this Workout to Get A Flat Stomach in 12 Days
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42. the found you through - email header
I found you through Kris Kemp
I found you through (contact first name) (contact last name)
I found you through Kumi Hirose
43. the better way
A better way to travel
A better way to (achieve goal)
A better way to diet
A better way to be happy
A better way to build an audience + grow profits
44. the real reason
The real reason travelers use Travel Cheap Blueprint
The real reason (target market) (attracted to product/topic)
The real reason marketers use the Circle of Power Strategy
45. the truth
the truth about buying land
the truth about (topic/person)
the truth about fast weight loss
the truth about clear skin
the truth about budget travel
the truth about being happy
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46. the problem
the problem with fad diet plans
the problem with (insert problem)
the problem with land investing
the problem with tax-deed-sales investing
the problem with being happy (some people don’t want the responsibility of
being happy, maybe they feel they don’t deserve it, or they are so used to
being unhappy that being happy is uncomfortable for them)
47. the specific event
The 3 Secrets 2021 Tickets
(event name) (reason for messaging)
Hooked! Attraction Marketing Secrets Revealed Tickets
Dumpster Diver the musical 2021 Tickets
48. the let me
Let me save you 20% on your next vacation
Let me (action) you (percentage) on your next (category)
Let me save you 20% on your Email Marketing
Let me save you 50% on your Car Insurance
Are you the right person for (category)
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49. What it means
What it means when you (verb) in the middle of the (time of day)
What it means when you wake up in the middle of the night
What it means when you get tired in the middle of the day
50. can people
can (category) people really (verb) (desired outcome)? (number) stories
that will (verb) you
can fat people really get skinny? 5 stories that will surprise you
can poor people really get rich? 5 stories that will inspire you
can introverts find love? 5 stories that might surprise you
118. from fat to thin in 90 days: what I did
from (former condition, previous physical/mental state) to (current
condition, current physical/mental state, desired outcome) in (number)
(time, minutes, hours, days, weeks, months) : what I did
from introvert to extrovert in 30 days: what I did
119. you don’t have to be
you don’t have to be (condition)
you don’t have to be fat
you don’t have to be poor
you don’t have to be lonely
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120. it’s time to tell you the truth
it’s time to tell you the truth about (industry)
it’s time to tell you the truth about email marketing
it’s time to tell you the truth about the beauty industry
it’s time to tell you the truth about getting white teeth
it’s time to tell you the truth about toothpaste
121. well-known weight loss coach spills the beans
(celebrity)(spills the beans, reveals the truth, tells all)
Bill Gates spills the beans about his new computer
Elon Musk spills the beans about Time Travel
Professional Hunter Reveals the Truth about Meeting Bigfoot
123. the most embarrassing thing I said
the most embarrassing thing I said when on a date
the most (emotional) thing I said when on a/an (activity)
124. funniest moments
(industry)(emotional) moments
Golf’s funniest moments: A 2018 Roundup
Newscasters Funniest Moments: A 2021 Roundup
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125. caught on video
Caught on Tape: Donald Trump’s private meltdown
Caught on (tape, live TV, video, audio): (celebrity, industry titan) (action)
Caught on Live TV: NewsCasters Meltdown
Caught on Video: the moment one child slips into the Gorilla exhibit at the
zoo
126. the best of
The Best of Digital Advertising for 2023
The best (quotes, lines, advice) on (industry) for (year)
The Best Quotes on Wealth Management for 2021
127. don’t be
don’t be nice. be interesting. why no one cares about nice anymore …
Don’t be (first type, character, trait). Be (type, character, trait). Why no
one cares about (first type, character, trait) anymore …
don’t be the nice guy. be the bad boy. why nice guys get overlooked and
bad guys get looked over
128. what I learned
What I learned from working at the Post Office for One Week
what I learned from (action) at the (industry) for (number)(hours, days,
months)
what I learned from working as a substitute teacher for a month
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129. reinvent your
Reinvent your style for $25 a month
Reinvent your (category) for (number)(time period)
Reinvent your body for $25 a month
Reinvent your diet for $10 a week
130. you won’t believe
You won’t believe what happened to Jim Carey on the Live TV
You won’t believe what happened to (celebrity) on (appearance)
You won’t believe what happened to Tom Cruise on the Today Show
131. they laughed at him
They laughed at him. They’re not laughing any more.
They laughed at Tom Cruise. They’re not laughing any more.
They laughed when he said he’d lose weight. They’re not laughing any
more.
132. what happened
What happened to Tom Cruise - surveillance videos are hard to believe
what happened to (celebrity) - (videos, pictures) are hard to believe
What happened to Tony Robbins - the shocking surveilance videos
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133. the unthinkable happened
The Unthinkable happened to (person in industry)
The Unthinkable happened to Tom Cruise
134. the unbelievable transformation of
The unbelievable transformation of Nicholas Cage: From skinny kid to
superstar celebrity
The unbelievable transformation of (well known person) from (former
status) to (current status)
135. from blank to blank
From poor to rich: How I did it
From (former status) to (current status): How I did it
136. worst nightmares
Lottery Winners worst nightmares: 10 stories that will shock you
(industry category) worst nightmares: (number)(stories, videos) that will
(shock you, hard to watch)
137. secret fantasies
Secret Fantasies of Well-Known Actors: #10 will shock you
Secret Fantasies of (description)(industry):(number) will shock you
Secret Fantasies of Highly-Paid Writers
Secret Fantasies of Millionaire Lawyers
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138. confessions of
Confessions of a (industry expert) : (number) you need to know
Confessions of an Airlines Pilot: 5 things you should know
Confessions of a Trial Lawyer: 5 things you should know
139. it’s time
It’s time to talk about your Email Marketing
It’s time to (verb) about your (industry)
140. I have to tell you the truth
I have to tell you the truth …
141. I have to tell you the truth about
I have to (verb) you the truth about (industry)
I have to tell you the truth about copywriting
I have to tell you the truth about healthy hair
I have to reveal the truth about the acting industry
142. It’s time to reveal
It’s time to reveal the truth about (industry)
It’s time to reveal the truth about Email Marketing
It’s time to reveal the truth about the dairy industry
It’s time to reveal the truth about big sugar
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143. building the perfect
Building the perfect (industry, company, product, service)
Building the perfect Autoresponder Campaign
Building the perfect Autoresponder Campaign: 5 Things you need to know
Building a Landing Page that converts: 5 things you need to know
Building an Algorithm that Determines KPI’s (Key Performance Indicators)
144. identifying the
Identifying the (descriptive term)(target market) for your (industry)
Identifying the perfect customer for your copywriting business
Identifying the perfect customer for high end menswear fashion
145. 3 things my
3 things my (person in position of authority) never told me about
(condition)
3 things my dentist never told me about tooth decay
3 things my teacher never told me about working
3 things my hair stylist never told me about shampoos
146. how to (verb)
How to Keep in Shape like your Grandparents
how to (action, verb, desired result) like your (category of people)
How to Swing Dance like your Grandparents Did: 5 Easy Tricks
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147. 5 things
5 things you never knew about (celebrity, authority figure)
5 things you never knew about Sylvester Stallone
148. How __________ changed my life
How (action verb, doing this) (once, twice, every) a (day, week, month)
changed my life
How Waking up at 5am every day for a year changed my life
How Eating Vegan for 30 days changed my life
149. Behind the scenes
Behind the scenes at (industry) : Prepare to be (emotional reaction)
Behind the scenes at a McDonald’s meat processing plant: Prepare to be
shocked
150. 5 reasons to
5 reasons to (take action, verb, do something) that (authority figure) never
told you about
5 reasons to exercise that your trainer never told you about
5 reasons to laugh every day that your doctor never told you about
151. 10 Signs you’re
10 Signs you’re (condition) than you (verb)
10 Signs you’re Wealthier than you think you are / realize
10 Signs your Happier than you realize
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152. Strategies of the
Strategies of the Super Rich: Things you can do right now to bring money
into your life
Strategies of the (desired outcome): Things you can do now to bring
(desired outcome) into your life
Strategies of Happy Couples: Things you can do right now to Bring Love
into your life
153. Mistakes that
Mistakes that became Huge Successes
(negative) that became (positive)
These mistakes became huge successes: true stories of movie accidents that
resulted in box office success
154. Weirdest Habits of the Rich & Famous
(descriptive term) habits of the (category of people)
Weirdest habits of Famous Actors: #3 will make you laugh
155. the _______ next door
The (category, industry) next door
The millionaire next door
The assassin next door
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156. Confessions of a ________ turned _________
Confessions of a (category) turned (category)
Confessions of a homeless guy turned millionaire
Confessions of a mailroom clerk turned CEO
157. the best advice
the best advice I ever got from (category, industry)
The best advice I ever got from Elon Musk
158. ______ your ______ with these ______ tips
Increase your productivity with these 5 tips
Double your income with these 5 tips
159. Building the Perfect _______
(verb) the perfect (industry, category) : (number) you need to do right now
Building the Perfect Website: 5 things you need to do right now
Building the Perfect website: 5 tools you need right now
Building the perfect Instagram Page: 5 tools you need right now
160. Building a _____ that ______
(verb) a (category) that (desired outcome, result) : 10 things/tools You need
to do right now
Build a Landing Page that Converts: 10 things you need to do right now
Building an email marketing campaign that converts: 10 things you need to
do right now
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161. Building a ______ that _____ : How I did it
(verb) a (category) that (desired outcome, result) : How I did it
Build a business that earns $10k a month: How I did it
162. Want ______ ? Do this!
Want (desired outcome, result)? Do this!
Want love in your life? Do this!
Want to earn an extra $5k a month? Do this!
Want to build and audience and grow your profits? Do this!
163. Is _____________ overrated? 10 __________ share
their stories
Is (desired outcome, result) overrated? 10 (category with desired outcome)
share their stories
Is being a millionaire overrated? 10 millionaires share their stories
Is being famous overrated? 10 celebrities share their stories
Is being a celebrated, published author overrated? 10 authors share their
stories
164. A day in the life of
A day in the life of (target market celebrity, well-known person, authority
figure)
A day in the life of Tony Robbins
A day in the life of Elon Musk
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165. Sick of _______ Do these
Sick of being tired? Do these 3 things to get unlimited energy
(negative verb) of being (negative result)? Do (number)(activity) to get
(desired outcome, positive result)
166. 7 lessons
7 lessons I learned from working at McDonald’s
7 lessons (verb) from (verb)(industry, job category, name of store/
company)
7 lessons I learned from working as a Copywriter
167. Shortcuts to a
shortcuts to a 6-figure salary: 5 entrepreneurs share their strategies
shortcuts to a (desired outcome, result) : (number) (industry professionals,
successful people) share their strategies
shortcuts to a slim figure: 5 stay-at-home mom’s share their strategies
shortcuts to a successful Instagram page: 5 influencers share their
strategies
shortcuts to a successful email marketing campaign: 5 creatives share their
strategies
shortcuts to healthy and shiny hair: 5 hair models share their strategies
shortcuts to a 5-figure online monthly income: 5 entrepreneurs share their
best strategies
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168. Why I’ll never
Why I’ll never eat at McDonald’s again: A former employee spills the beans
Why I’ll never (action)(industry, profession) again: A former employee
(spills the beans, reveals the truth, tells all)
Why I’ll never see a chiropractor again: A former athlete spills the beans
169. Confessions of a
Confessions of a NYC extra: Everything You need to Know about working
full-time as an extra in NYC
Confessions of a (industry, profession) : everything you need to know about
(industry, profession)
Confessions of a NYC extra: 10 Things you need to know about working as
an extra in NYC
Confession of a NYC model: 10 Things the industry doesn’t want you to
know about
Confessions of a Celebrity Hairstylist: Hilarious stories that are hard to
believe
170. From a
From (negative circumstance) to (positive circumstance) : How I learned to
(verb)(positive outcome, desired result)
From homeless to CEO at Wells Fargo: How I Learned to Rise Above my
circumstances
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171. Is really good
Is orange juice really good for you? 5 former orange juice drinkers share
their stories
Is (product, condition, activity) really good for you?
Is working out really good for you? 5 gym members share their stories
Is being an introvert good for you? 5 introverts share their stories
172. Double your
Double your profits with this one secret trick
(Action verb) your (result, desired outcome) with this (number)(trick, hack,
shortcut)
Double your productivity with this one secret hack
Increase your productivity with this one secret hack
Double your dating with this one secret hack
Double your income with this one secret hack
173. How I learned
How I Learned to Stop Eating Sugar: 3 Techniques I Used to Kick the
Sugar Habit
How I Learned to stop (negative action): (number)(techniques, ways, steps,
method, tricks) I used to kick (negative action)
How I Learned to Stop Being Codependent: 3 Valuable Techniques I
Employed to Gain Perspective
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174. Everything you know about
Everything you know about coffee is wrong: 3 Facts that will Amaze You
Everything you know about (subject, industry, topic) is wrong: (number)
facts that will (amaze, shock, horrify, astound) you
175. Is this the End of
Is this the End/Death of Facebook? 3 Social Media Marketing Experts
Think So
Is this the End of (industry, topic, brand, category) : (number)(experts,
industry titans, authority figures) think so
Is this the End of Traditional TV Advertising? 3 Million Dollar Advertising
Agencies Think so
176. 10 Best for
10 Best Jobs for Introverts: 2022 Guide
(number) (description) (desired outcome) for (category of people) : (year)
guide
5 Worst Jobs for Insomniacs: 2022 Guide
5 Best Jobs for Camping Enthusiasts: 2023 Guide
177. The opportunity
The Billion Dollar CryptoCurrency Opportunity No Ones Talking About
The (number, dollar amount) (brand, category, industry) opportunity (no
one, everyone, most people) are (talking about, missing, ignoring,
forgetting)
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178. The Easy Fix
The Easy Fix that (industry) doesn't Want You to Know about
The Easy Fix that Tire Companies Don’t Want you to Know About
The Easy Skin Care Regimen/Solution that Dermatologists Don’t Want you
to Know About
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Build an Audience and Grow your Profits
I can help you do both. How? With a completely free consultation in which
I will help you identify your USP (Unique Selling Proposition), your target
audience, and how your product or service benefits your audience. Get a
free consultation by emailing me at: bicycledays@yahoo.com with “Free
Consultation” in the subject line. In the body of your email, explain, in
detail, your product or service, your target market, and your specific goals.
Get Help with your Email Marketing
I can help you I've built multiple email marketing campaigns for myself
and for my clients. Email me at: bicycledays@yahoo.com with "I need
email marketing services” in the subject line.
What happens next?
Once I get your email, I’ll reply. We’ll discuss the type of email marketing
service that fits your goals. I have a plethora of ideas of how you can grow
your customers and build your profits using email marketing.
When you hire me, you’re not just getting an email marketing enthusiast,
you’re getting a copywriter (multiple landing pages, squeeze pages), landing
page builder, and writer (ebooks, novel, screenplays, musical). I can write
or help you develop your email marketing campaign. I can build your
landing page, write your email sequence, and help you determine the best
autoresponder to use—one that ties it all together.
Let’s grow your profits.
Email me to get started.
Kris Kemp
bicycledays@yahoo.com
347-557-5487
www.KrisKempCreative.com
build an audience, grow your profits
www.KrisKemp.com
self-development made simple
KrisKemp.com
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Recommended Resources
The following are recommended resources you can use to grow your profits
for your Email Marketing Service or Digital Marketing Agency. From
website hosting, autoresponders, SAAS (Software As A Service) tools,
landing page generators, and more, the following list covers your needs.
In the interest of full disclosure, some of these resource links are affiliate
links. When you make a purchase using these links, I receive a
commission. I’ve done extensive research on most, if not all of these
resources. And you pay the same price, sometimes a discount even, when
you use the resource link. When you click on the links, you can be assured
that these services are reliable, reviewed, and trustworthy.
Themes
Thrive Themes is incredibly powerful. Highly recommend this theme and
the accompanying plug-ins. I got the full membership package that costs
$50 bucks a month, and you can use the themes on 25 websites. Find out
more about this theme … click the link below.
https://www.ThriveThemes.com
Hosting
SiteGround - easy to use cPanel, excellent customer service
https://www.siteground.com/go/snipoodle
NameCheap - even though I use this company for hosting and buying
domains, the hosting side of it is a bit weird. They offer pretty good
customer service, though.
http://www.jdoqocy.com/click-1342324-13608935
CrucialHosting - professional website hosting
https://www.crucialhosting.com/#9a05873f3dd80e99
DreamHost
https://mbsy.co/scJjz
iPage
https://www.ipage.com/join/index.bml?AffID=903017
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Domains
NameCheap
http://www.jdoqocy.com/click-1342324-13608935
Themes
amazing - highly recommend
https://www.ThriveThemes.com
AutoResponders
TrafficWave - send unlimited emails for $17.95 a month
http://www.trafficwave.net/members/bicycledays
SendLane - a pro autoresponder service that works great with MarketHero
https://kriskempcreative.sendlane.com/referral/PC50504
MarketHero - works great with SendLane
https://markethero.io/?fp_ref=kris55
https://markethero.io/8x20-2.html?fp_ref=kris55
OntraPort - the Rolls Royce of autoresponders - used by Tony Robbins
http://go.ontraport.net/t?orid=769964&opid=32
http://go.ontraport.net/t?orid=769964&opid=67
Content Funnel: Business Automation Success Kit
http://go.ontraport.net/t?orid=769964&opid=69
Ontraport: Homepage [Standard Link]
http://go.ontraport.net/t?orid=769964&opid=9
AWeber
https://www.aweber.com/whattowrite.htm?id=506257
SendLane
https://kriskempcreative.sendlane.com/referral/PC50504
SendLane
https://kriskempcreative.sendlane.com/referral/PC50504?features
https://kriskempcreative.sendlane.com/referral/PC50504?signup
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MarketHero
https://markethero.io/?fp_ref=kris55
MarketHero: 8x Academy 2.0
https://markethero.io/8x20-2.html?fp_ref=kris55
TrafficWave
http://www.trafficwave.net/members/bicycledays
ONTRAPORT Demo Request [Standard Link]
http://go.ontraport.net/t?orid=769964&opid=32
Content Funnel: Email Deliverability Handbook [Standard Link]
http://go.ontraport.net/t?orid=769964&opid=67
Content Funnel: Business Automation Success Kit [Standard Link]
http://go.ontraport.net/t?orid=769964&opid=69
Ontraport: Homepage [Standard Link]
http://go.ontraport.net/t?orid=769964&opid=9
OmniSend
https://www.omnisend.com/?rfsn=3125415.b7336ed
GetResponse
https://www.getresponse.com/?a=6DRQEAHTDQ
GetResponse autofunnels
https://affiliates.getresponse.com/material/hit/517/6DRQEAHTDQ

GetResponse marketing automation
https://www.getresponse.com/features/marketing-automation/?
a=6DRQEAHTDQ&b=1
GetResponse: free your marketing machine
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KrisKempCreative.com

65

https://affiliates.getresponse.com/material/hit/225/6DRQEAHTDQ
GetRespose: ultimate lead generation machine
https://affiliates.getresponse.com/material/hit/225/6DRQEAHTDQ
GetResponse: grow your email list by up to 10,000 subscribers
https://affiliates.getresponse.com/material/hit/195/6DRQEAHTDQ
GetResponse: list building mini course
https://lp.getresponse.com/lbp/?a=6DRQEAHTDQ&b=1
OmniSend
https://www.omnisend.com/?rfsn=3125415.b7336ed
MailJet
https://www.mailjet.com/?
tap_a=25852-4bddf6&tap_s=601758-05706b&aff=601758-05706b
MailerLite
https://www.mailerlite.com/a/3qmqusswa4
MoonMail
https://moonmail.io/?tap_a=9273-822d14&tap_s=602103-82079d
BenchmarkEmail
https://www.benchmarkemail.com/?p=1090256
SendX
https://sendx.io#_r_kris25
MooSend
https://mbsy.co/BgTc3
MailGet
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=vqgM0VwdWh6GoJgn
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MailGet Bolt
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=wqgM0VwdWhmMoJgn
MailGet
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=vqgM0VwdWh6GoJgn
FormGet
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=JWZ1eBi6KuFVa4Kfn
MailGetBolt
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=wqgM0VwdWhmMoJgn
FormGet
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=JWZ1eBi6KuFVa4Kfn
MailGet Bolt
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=wqgM0VwdWhmMoJgn
MailGet
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=vqgM0VwdWh6GoJgn
FormGet
https://payments.pabbly.com/api/affurl/RVYZ07kQyUZ0Z1HUKZ1m/
x48M3KDClRmj9fnn?target=JWZ1eBi6KuFVa4Kfn
OmniSend
https://www.omnisend.com/?rfsn=3125415.b7336ed
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Landing Pages
ThriveThemes
https://thrivethemes.com
LeadPages - The most trusted Landing Page Software in the world
Try LeadPages for yourself
https://leadpages.pxf.io/c/1376482/466534/5673
Break free with LeadPages: Choose the plan that’s right for you
https://leadpages.pxf.io/i/1376482/466586/5673
Get fool-proof formulas to writing high-converting lead pages
https://leadpages.pxf.io/c/1376482/550717/5673
Jump on this week's Leadpages webinar
https://leadpages.pxf.io/c/1376482/504910/5673
Check out these beautiful templates from Leadpages
https://leadpages.pxf.io/c/1376482/504913/5673
Unbounce - Pro Landing Pages works great with ActiveCampaign
https://unbounce.grsm.io/PartnerZ0NO8
OptinMonster - Trusted by 700,000 users
https://shareasale.com/r.cfm?

KrisKemp.com

KrisKempCreative.com

68

b=601672&u=464354&m=49337&urllink=&afftrack=
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